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BEHAVIOR CHANGE
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THE PROBLEM
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OUR QUESTION
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THE SOLUTION
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IT WORKS
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SEARCH VS CONVERSATION
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WHY ONAI
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BUSINESS MODEL
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REVENUE ENGINE
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MARKET OPPORTUNITY
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WHERE ADS MOVE
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GLOBAL NETWORK
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PATENT MOAT

ot= - O|= PCT ZN=H 160 0] 7l=
E5 SE 2= . )
+ HZH =9 Tl PCT/KR2020/000113 S 2 2| st A

ot SEE95 M 10-2343432 = 02 S2E3% US 11,790,353 B2

—

“IIAISIES) 2 - QT XEFF AIAE U BtE” — BB 72X £3]



THE REAL MOAT
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LINEAGE
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VALUATION
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